
 

  
 
 

Job description – Media Officer (Policy & Research) 

 
Main purpose of the job  
 

- As a member of the media team, to help create a high and positive media 
profile for Alzheimer’s Society and contribute to delivery of the organisation’s 
strategy by promoting its aims and activities in the national media 

- To develop and deliver media campaigns to promote Alzheimer’s Society 
research programme and influence wider policy and practice  

- To help set and respond to the daily news agenda, deliver excellent targeted 
media outcomes and co-ordinate and integrate media activities with other 
marketing and external affairs activity  

 
Position in organisation 

 The Policy and Research Media Officer will report to the Senior Media Officer and 
input into the media strategy for the Society 

 The post holder will be a member of the Marketing and External Affairs 
directorate and work closely with the policy, public affairs and campaigns team as 
well as the Research directorate 

 This post is key to raising the profile of the Alzheimer’s Society and increasing 
understanding of dementia in the public domain. It operates at operational 
management levels, and significantly contributes to the success of many other 
functions 

 This role will specifically focus on policy and research 
 
Dimensions and limits of authority 

 As a specialist in media, the post holder will be expected to work largely on 
his/her own initiative 

 He/she will be required to work autonomously on projects assigned by the Senior 
Media Officer 

 The post holder comes into contact with many other departments and works with 
colleagues at senior levels 

 The policy and research media officer represents Alzheimer’s Society and will be 
required to manage and build relationships with journalists and key external 
figures 

 He/she will be required to work closely with other members of the national media 
team, regional media team and the Marketing and External Affairs Directorate 

 
Duties and key responsibilities  

 Develop and deliver proactive media plans and activities to achieve excellent 
coverage of policy and research campaigns, stories and key messages across 
national, broadcast and online media. This could include ongoing campaigns to 
help influence the services provided by the NHS and local authorities to people 
living with dementia  

 Provide advice and support to policy and research teams to help meet their 
objectives through the media 

 Work closely with relevant teams to proactively identify and seize opportunities to 
champion Alzheimer’s Society research and policies in the national media 



 

 Synchronise and integrate policy and research messages with those delivered 
through the Society’s owned channels 

 Analyse and translate complex information or issues (including dementia 
research papers) into outstanding news releases, statements and features 

 Contribute creative ideas to generate content for news stories and features – in 
particular, ways to promote Alzheimer’s Society’s funded research programme  

 Act as first line of response to national media enquiries, taking part in a reactive 
rota to ensure that all enquiries are responded to in a timely and effective manner 

 Work with the Senior Media Officer and Research Communications Manager to 
ensure that the press team is able to react effectively and efficiently to research-
related enquires   

 Build and maintain relationships with relevant media contacts to inform and 
strengthen Alzheimer’s Society’s media activity and profile 

 Recruit and manage media volunteers to pitch powerful human interest stories to 
relevant media and ensure the voices of people with dementia, their carers and 
families are heard in the press  

 Work with the celebrity team to maximise policy and research-related media 
opportunities presented by celebrity involvement 

 Develop Q&As and brief spokespeople to ensure Alzheimer’s Society’s key 
messages are effectively and coherently delivered in all media interviews  

 Represent Alzheimer’s Society to external stakeholders and organisations, 
including fulfilling public speaking engagements where necessary 

 Undertake appropriate crisis communications/ reputation management processes 
as required  

 Support the press assistant in monitoring, reporting and evaluating the Society’s 
media coverage 

 
Other tasks 

 Write articles and other materials when required for internal and external 
publication. This will include material for publication via the Society’s membership 
magazine, website and Alzheimer’s Society Press Twitter account 

 Give talks and presentations to interested groups 

 Take on additional duties as requested by the Senior Media Officer   

 
Special requirements 

 Occasional travel throughout England and to Wales and Northern Ireland and 
undertake evening work and overnight stays as required 

 Support the media team to deliver a 24/7 media service 
 
 

 
Person Specification 
 

All of the following requirements are essential, unless marked with a * when they are 
desirable, and will be assessed from a combination of information provided from the 
application form and interview process.  

 

 

 

 

 



 

Education and qualifications 

 Degree level, or equivalent 

 Science qualification of A level or higher* 

 Communications, PR or journalism qualification* 

 

Skills and experience 

 Minimum two years’ experience 

 An ability to understand complex research and translate it into lay person 
terms in a timely and effective manner  

 Excellent understanding of the national media and its requirements 

 Demonstrable experience of working in a high-profile media office 

 Excellent written and verbal communication skills 

 Strong interpersonal, presentation, promotional and communication skills  

 Strong understanding of UK political environment 

 Ability to influence others with different priorities to achieve shared goals 

 Experience of developing media messages and briefing spokespeople 

 Experience of supporting others to speak to the media 

 Strong IT skills 

 

 

Personal attributes/qualities 

 The post holder will be a strong team player  

 A passion for health and social care policy, medical research and the media 

 Good attention to detail 

 An understanding of the political landscape and how to influence decision 
makers 

 Commitment to championing the rights of people living with dementia 

 A clear desire to make a difference to people with dementia 

 Able to plan, prioritise and deliver to tight timescales   

 Able to build positive relationships with volunteers and staff across the Society 

 Able to motivate and empower staff and volunteers to engage with the media  

 Able to implement and promote organisational decisions and policies 
positively 

 Able to demonstrate a consistent approach towards others and operate with 
confidence and integrity 

 Able to demonstrate the drive necessary to achieve results and remain 
undaunted by setbacks 

 

 

 

 

 

 

 



 

Value Based Behaviours 

Alzheimer’s Society has a value-based behavioural framework which brings our 
values to life in everything we do.  The framework is applied across the full 
employment (and volunteering) life-cycle.  This includes individual objectives, 
appraisals, performance management, reward and recognition and personal and 
professional development. You will be given a full copy of the framework if 
appointed, as part of your induction. 

For this role, the key value based behaviours you will need to evidence in your 
application and which will be assessed during the recruitment process are: 

 

 I seek the input and involvement of people affected by dementia, wherever 
possible and appropriate. 

 I work collaboratively with others, sharing experiences and expertise. 

 I actively listen, understand and accommodate the views of others. 

 I consider the impact of decisions and actions on different groups in the 
Society and externally. 

 Build credibility and trust with others by acting openly, professionally and 
respectfully at all times 

 I recognise, respect, value and make full use of the diversity of skills, 
attributes, experiences and opinions of others 

 I promote partnership and collaboration within and across teams. 

 I empower people to perform to the best of their ability, sharing knowledge, 
skills, information and giving appropriate authority to enable others to make 
decision 

 
 


