
 

 

 
 

 

Summary of role 

 
The BHF is the nation’s heart charity and the UK’s premier charitable funding body for cardiovascular 
research. With an active research portfolio totalling over £400m, the Research Communications Officer 
plays a vital role as the link between BHF-funded researchers and the public.  
 
The position involves proactively seeking out research stories and bringing the science to life in ways 
that are relevant to the public and patients. The Research Communications Officer advises and assists 
colleagues across the organisation, provides a first class research information service matched to 
fundraising or PR needs, and works directly with journalists to promote BHF research in local and 
national media. 
 

 
Key responsibilities 

 

MULTIMEDIA 
 To write creative, exciting content about new BHF-funded research, as well as outcomes and 

impacts of on-going or past research. 
 

 To identify and exploit the achievements of BHF-funded research in order to raise the profile of 
the charity on a national and regional level, particularly through the media and digital channels. 

 

 To build and maintain relationships with BHF-funded researchers, supporting, encouraging and 
influencing them to assist the organisation and work with us to promote their research. 

 

 Build, maintain and develop a strong network of contacts across all relevant media channels. 
 

 Respond to enquiries from journalists with speed and accuracy ensuring that each opportunity 
is fully maximised. 

 

 Responsible for environment scanning and maintaining a watching brief for the BHF and 
actively support the News team in responding to relevant media queries. 

 

Job title RESEARCH COMMUNICATIONS OFFICER 

Department MULTIMEDIA (HEALTH & RESEARCH) 

Reporting to SENIOR RESEARCH COMMUNICATIONS OFFICER 

 



 
 

 To act as BHF spokesperson and advise/brief staff undertaking media interviews.  
 

 Produce & distribute multimedia materials, manage media briefings, photo calls, launch 
activities, and be responsible for the approval of BHF media materials. 

  

 Liaise with external partners in the promotion of joint activity, ensuring the BHF is appropriately 
represented. 

 
SCIENCE COMMUNICATION SERVICE 
 To provide an excellent science communication service to internal customers, including 

Fundraising, Retail, Policy and Internal Communications. This includes supporting internal 
customers’ requests for lab visits and other donor engagement activity. 
 

 To research, write, edit and manage the production of BHF research publications. 
 

 Work with the Digital Media Officer to plan, develop and maintain quality public-facing research 
communications on bhf.org.uk that meets our audience’s needs. 

 

 Research, write and compile a quarterly e-newsletter for BHF researchers, and work with the 
Digital Media Officer to distribute and evaluate it. 

 

CORE 
 Manage agencies/freelancers as required. 

 

 The role can involve managing an intern within the Health & Research multimedia team. 
 

 Undertake, when required, the management of internal ‘accounts’. This will involve building 
effective working relationships with client lead(s), representing the full range of multimedia services, 
advising clients and colleagues on appropriate multimedia solutions, overseeing and/or delivering 
all account projects and providing a project evaluation. 

 

HEALTH & RESEARCH TEAM 
 Identify and create opportunities to integrate Health & Research with wider multimedia activity, 

particularly during major campaigns. 
 

 Participate in the out-of-hours media team service and undertake other duties specified. 
 

 Undertake other duties as specified by Senior Research Communications Officer and the Media 

Manager. 

 



 

 

Knowledge, training & qualifications 
 
 

 Degree/PhD in biological or medical sciences 

 Science Communication qualification desirable 

 Communication/Marketing qualification a bonus 

 Good knowledge of digital communications tools and tactics including video, updating and            
maintaining web pages, blogger engagement, social networks, search and digital marketing 

  IT literate and fully conversant with Microsoft packages 

 A good knowledge and understanding of the BHF and its cause and objectives 
 

 

Experience 
 
 

 Experience in communicating science/health in an engaging way for a lay audience 

 Experience of writing for the web essential 

 Experience of developing other online content desirable 

 Press officer experience with success in gaining quality coverage desirable 
 Clear evidence of using negotiation and diplomacy skills 

 
 

Skills & attributes 
 

 Solid understanding of current medical issues 

 Self-starter and ability to research a topic independently 

 Natural flair for accurate and engaging verbal and written communications 

 Proven creativity in work 

 Good understanding of UK media 

 Ability to work under pressure 

 A can-do approach, with strong problem solving skills 

 Excellent multi-tasking and time management abilities 

 Excellent interpersonal skills and confidence in working with people at all levels 

 A team player who enjoys pitching in when required 

 Excellent presentation skills 
 
 

 
 
 
 
 
 



 
Values 
 
 
Our values ensure that everything we do as an organisation is aligned to the fight for every heartbeat. 
 
They are a call to action for every one of us and the benchmark against which we measure ourselves 
and our applicants: 
 
Brave 
It takes heroic qualities to fight heart disease 
 
Informed 
Our fight is real. We’re always armed with knowledge and seek to know more. This makes the story 
behind our fight authentic. 
 
Compassionate 
We take personal interest in the hearts and minds of everyone around us.  
 
Driven 
We know the need is urgent. Our relentless determination to succeed ensures we use the knowledge 
we have to make things happen. 
 

 


