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DIRECTOR OF DEVELOPMENT & COMMUNICATIONS 
 

THE SEARCH 
Clean, safe water is something most of us take for granted, but nearly 800 million people do not have access 

to it and 2.5 billion do not have adequate sanitation.  These challenges result in a cycle of illness (more than 

2,000 children die every day from water-related diseases) and extreme poverty for communities across the 

developing world. WaterAid – a leading international water and sanitation not-for-profit organization – 

envisions a world where these challenges no longer exist.  Guided by this vision since 1981, WaterAid has 

transformed the lives of more than 17 million people by improving access to safe water in the world’s poorest 

communities. WaterAid has recently expanded operations from 17 to 27 countries and aims to bring that 

total to 30 by 2015; this ambitious goal will ensure an additional 25 million people will have gained access to 

these basic human needs. To further its impact and reach across the globe, WaterAid also continues its 

international advocacy work to influence the policies and practices of government and service providers.  

 

WaterAid America (an independent member of WaterAid International, LLC) is in an exciting period of 

strategic growth.  Proof positive, over the past three fiscal years, the organization has increased 

philanthropic support by over 100% and is poised to continue to significantly increase annual income, with 

an emphasis on expanding its base of support from individuals, in the next several years.  To that end, 

WaterAid America seeks an experienced and entrepreneurial Director of Development & Communications to 

lead this critical funding diversification and expansion. 

 

Working closely with the CEO and colleagues, the Director will:  

 Devise and implement a strategic and operational plan for developing a  diverse donor base which is 

comprised of individuals, institutional donors (USAID, foundations), and corporations.   

 Build and maintain a personal portfolio of major gift prospects.  

 In order to harmonize global strategic plans, communications, branding and global fundraising, the 

Director will also oversee an integrated and comprehensive communications program.  

 As a part of the senior management and global leadership teams, the Director will report to the 

CEO, serve on the Global Fundraising and Communications Executive, and foster strong working 

relationships with colleagues throughout the international organization (UK, Sweden, and 

Australia). 

 He or she will lead a dynamic, highly motivated team of 10 development and communication staff, 

with the expectation of staged growth comensurate with income generation. 

 

This role represents a distinctive opportunity to create and lead a strategic plan for building and expanding 

national philanthropic revenue in a cutting edge international not-for-profit organization working in a field 

of critical importance to improving people’s lives.  The ideal candidate will bring a track record of increasing 

and diversifying philanthropic support from diverse constituencies, ideally in support of international 

development programs. Other requirements include: demonstrated ability to create and lead an effective 

fundraising strategy, develop a business plan, and manage staff; comprehensive fundraising experience 

with an emphasis on individual giving; strong communication skills and experience with the use of the 

latest communication tools and technologies.  In addition to being an entrepreneurial, collaborative, and 

resourceful professional, the Director will have a sincere interest in the mission and work of WaterAid. 

 

WaterAid has retained Freeman Philanthropic Services, LLC to assist on this executive recruitment. 

 

http://www.wateraidamerica.org/
http://www.glfreeman.com/
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WATERAID AMERICA 
Established in 1981, WaterAid is a leading international non-governmental 

organization focused exclusively on improving poor people’s access to safe 

water, improved hygiene and sanitation in developing countries. WaterAid 

works in Africa, Asia and the Pacific region and campaigns globally with 

its partners to realize its vision of a world where everyone has access to 

these basic human needs. 

 

A Member of WaterAid International, WaterAid America was established 

in 2004 and mobilizes financial and other resources in the U.S. to support 

work undertaken by WaterAid’s country programs.  WaterAid America’s 

Washington DC office undertakes policy advocacy work on Water, 

Sanitation and Hygiene with the U.S. Government.  WaterAid America 

also carries out outreach and public education activities throughout the 

country to raise awareness about the global water and sanitation crisis and 

its solutions. 

 

WaterAid enables the world’s poorest people to 

gain access to safe water and sanitation. Together 

with improved hygiene, these basic human rights underpin health, education and 

livelihoods, forming the first, essential step in overcoming poverty.   Working with 

local partners who understand local issues, WaterAid provides them with the skills 

and support to help communities set up and manage practical and sustainable 

projects that meet their real needs.  

 

WaterAid currently works in 27 countries: Nicaragua in Central America; Angola, 

Burkina Faso, Ethiopia, Ghana, Lesotho, Liberia, Kenya, Madagascar, Malawi, 

Mali, Mozambique, Nigeria, Rwanda, Sierra Leone, Swaziland, Tanzania, Uganda 

and Zambia in Africa; Bangladesh, India, Nepal and Pakistan in Asia; and Laos, 

Papua New Guinea and Timor-Leste in the Pacific region.  WaterAid's country 

programs deliver solutions that are: 

 

 Local: WaterAid works in partnership with local community organizations, government 

departments and some private contractors 

 Appropriate: WaterAid uses low-cost technologies suited to local conditions. 

 Integrated: WaterAid stresses the importance of integrated water, sanitation and hygiene 

education provision so that communities gain the maximum health benefits. 

 Sustainable: WaterAid involves communities at every stage of the project and train them in 

maintenance.  It also seeks to minimize water depletion and contamination.  

 

Water and sanitation are basic human rights, vital to reducing poverty around the 

world. Together with improved hygiene, these essential services are the building 

blocks for all other development – improving health, education and livelihoods. The 

holistic provision of these three services helps achieve reduction in disease, prevent 

death and free up time spent either collecting water or being incapacitated by 

illness for education and other economic and social development.  WaterAid and its 

partners are committed to working towards the UN Millennium Development 

Goals to halve the proportion of people living in poverty around the world by 2015. 

If the specific targets relating to water and sanitation are missed, progress toward 

the other goals, such as achieving universal primary education, reducing child 

mortality and eradicating extreme poverty, will be difficult to achieve.  
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WaterAid’s Global strategy, which was 

launched in October 2009, has four key 

aims: 

 

1. To promote and secure poor people's 

rights and access to safe water, 

improved hygiene and sanitation; 

2. To support governments and service 

providers in developing their 

capacity to deliver safe water, 

improved hygiene and sanitation; 

3. To advocate for the essential role of 

safe water, improved hygiene and 

sanitation in human development; 

4. To further develop as an effective 

global organization recognized as a 

leader in the field and for living its 

values. 

 

The strategy underlines the importance of focusing more attention on 

developing new and innovative solutions to urban challenges, on 

prioritizing sanitation and addressing water security. WaterAid will 

increase its emphasis on equity and inclusion, seeking to ensure its 

programs reach the most marginalized and vulnerable people. 

 

The organization aims to significantly increase its income, with the aim of 

raising $160 million globally a year by 2015, and to expand operations 

from 17 to 30 countries by 2015. 

 

The strategy recognizes how working in partnership with others, 

particularly governments, is key to maximizing WaterAid’s impact. In 

everything it does, WaterAid will seek to influence decision-makers at all 

levels to prioritize water and sanitation in their plans to reduce poverty by 

providing evidence of their essential importance to health, education and 

livelihoods. 

 

For more detailed information about WaterAid and its programs, as well 

as its current Strategic Plan (2009-2015), please visit 

www.wateraidamerica.org.   
 
 

FINANCIAL HIGHLIGHTS 
WaterAid America is in an exciting period of strategic financial growth.  Over the past three fiscal years, the 

organization has increased philanthropic support by approx.100%, from $3.7 million FY 2009-2010 to over 

$7.3 million in the current fiscal year (ending March 31, 2013).  WaterAid America’s goal is to continue to 

significantly increase annual income, with an emphasis on expanding its base of support from individuals, in 

the next several years.   

 

As of March 31, 2012, WaterAid America’s total revenue was $4.520 million, total expenses were $4.316 

million, and net assets totaled $2.272 million.  WaterAid America’s funds are used to support program 

services (81%), management and general (10%), and fundraising (9%). The organization’s most recent 

financial statements are available at www.wateraidamerica.org/annualreport. 

 

http://www.wateraidamerica.org/
http://www.wateraidamerica.org/annualreport
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IMPORTANT RELATIONSHIPS  
The Director will report to the CEO of 

WaterAid America, David Winder, Ph.D., 

and serve as a member of the WaterAid 

America Senior Management Team and 

Global Leadership Team, and also hold a 

seat on the Global Fundraising and 

Communications Executive.  The Director 

will oversee a staff of ten. See organizational 

chart below.   He or she will also manage the 

relationships with outside consultants. 

 

The successful candidate will engage and 

strategically support the CEO and Board 

Members on diverse fundraising initiatives. 

The Director will build collegial 

relationships and communications with 

colleagues across the organization, including 

country representatives and staff in 

England, Sweden, and Australia. He or she 

will be expected to work closely with fundraising staff in WaterAid UK. He or she will strengthen, establish, 

and steward strong relationships with donors, prospects, and decision makers, including foundation leaders 

and program officers. 

 

Organizational Chart  

with Development & Communications detail 
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KEY OPPORTUNITIES & RESPONSIBILITIES  
The Director of Development & Communications will have a critical role in WaterAid America’s continued 

growth.  The Director’s key opportunities and challenges include, but are not limited to:  

 
o Devise and implement a strategic and operational plan for developing a more diverse donor base 

which is comprised of individuals, institutional donors (USAID, foundations), and corporations.  The 

Director will be responsible for developing and executing annual and five-year strategic business 

plans; 

 

o Establish strong working relationships with the CEO, Board Members, colleagues throughout the 

international organization, donors, prospects (including foundation leaders and program officers), 

and partners; 

 

o Oversee an integrated communications program which includes digital engagement, media relations 

and brand building.  Campaigns should look across all aspects of WaterAid’s work – fundraising, 

awareness building, and advocacy;  

 

o Create strategies to reach organizational goals, and where relevant, include the support of the CEO 

and Board Members to generate the revenue and expand the public image necessary to achieve 

ambitious revenue goals; 

 

o Build and maintain a portfolio of prospects; design and execute identification, qualification, 

cultivation, solicitation, and stewardship strategies for each prospect; 

 

o Generate requisite unrestricted income towards the objective of the annual/ strategic plans (i.e. 

raising unrestricted revenue to sustain annual operating expenses); 

 

o Lead a dynamic and highly motivated team of 10 with the expectation of staged growth comensurate 

with income generation; Guided by WaterAid’s mission, priorities, and vision for the future, provide 

inspirational and effective leadership through teamwork, collaboration, and dedication; 

 

o Serve as a member of the WaterAid America Senior Management Team and Global Leadership 

Team, and also hold a seat on the Global Fundraising and Communications Executive.  In this 

capacity, the Director will work in concert to devise global policy which will encourage collaboration 

among members while at the same time sets out a framework for WaterAid America to thrive in its 

own marketplace;  

 

o Harmonize global strategic plans, communications, branding and global fundraising; 

 

o Conceptualize and implement strategies and tactics for reaching out to non-traditional prospective 

donor constituencies and further penetrate the U.S. philanthropic marketplace; 

 

o Create and oversee a program that tracks thorough analytics and metrics to gague success of each 

aspect of the fundraising portfolio; 

 

o Direct efforts to ensure that WaterAid has “early intelligence” of donor initiatives and USAID RFPs, 

RFAs and other grant mechanisms; 

 

o Ensure the application of cutting edge communication tools and technologies including the internet 

and social networking in close consultation with WaterAid’s marketing and branding advisors; 
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o Maintain best fundraising practices, including defined objectives, transparent methods, and clear 

communications and record keeping; 

 

o Deputise for the CEO as required. 

 

 

IDEAL EXPERIENCE & QUALITIES  
In addition to the demonstrated ability to meet and exceed the responsibilities listed in the preceding 

section, the ideal candidate will possess the following experience and attributes:  

 

o Track record of increasing and diversifying philanthropic support from non-defined constituencies;   

Experience raising funds for international development programs preferred; 

 

o Stature and fundraising expertise to effectively engage and support the CEO, Board Members, 

colleagues, staff, donors, prospects, and diverse constituencies; 

 

o Demonstrated  leadership  in  developing  and  implementing  an  effective  fundraising  strategy, 

developing a business plan, and managing staff;   

 

o Comprehensive fundraising experience (preferably 7-10 years), with an emphasis on individual 

giving, and the ability to guide and oversee foundation relations, corporate relations, e-philanthropy, 

special events, database management, and prospect research; 

 

o Proven ability to close major gifts:  a demonstrated record of successful solicitations, including the 

innovative design and execution of the identification, cultivation, solicitation, and stewardship 

strategies;   

 

o Experience with or knowledge of grant writing, direct mail appeals, communications (including 

publications and web content); 

 

o Ability to strategically and effectively engage and support senior leadership in fundraising, as 

appropriate; 

 

o Strong communication skills (written, oral, and listening) combined with intellectual curiosity and 

dexterity.  The ability to elicit, understand, and synthesize complex information and translate that 

information into a case for support that motivates constituents and generates enthusiasm; 

 

o Experience with the use of the latest communication tools and technologies, including the use of 

the internet and social networking for fundraising; 

 

o Entrepreneurial instincts and an ability to work both independently and as a team member; 

 

o Genuine passion and energy for the mission and work of WaterAid, and a strong personal 

commitment to participatory approaches to empowering the world’s most disadvantaged 

communities;  Personal interest and understanding of geopolitics, public policy, global trends, 

challenges and events;  

 

o Collaborative, flexible, and patient:  an agile professional ready and able to adapt to changing 

priorities and refine strategies after feedback;  

 

o Highly attuned cultural sensitivity, strong interpersonal skills, and ability to work effectively with 

colleagues, donors, prospects, and others from diverse cultures;  
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o Resourceful professional with the ability to set priorities, manage time, leverage limited resources, 

and multi-task to meet deadlines; 

 

o Proclivity to follow through and attend to detail; 

 

o Authenticity to engage participation, generate excitement and shared purpose, and facilitate action; 

 

o Experience  living  and  working  in  an  international,  intercultural  environment  helpful; 

 

o Self-starter with strong personal work ethic and unquestioned integrity;  

 

o Commitment to the highest standards of professionalism and fundraising best practices;  

 

o Willingness and ability to travel nationally and internationally, as needed;  

 

o Bachelor’s degree required, advanced degree preferred.  

 
 

COMPENSATION  
The compensation and benefits package will be competitive and commensurate with the selected candidate’s 

background and experience. 
 
 

FREEMAN PHILANTHROPIC SERVICES, LLC 
FPS is a national leader in executive recruitment for the not-for-profit sector and brings a proven track 

record of recruiting top talent to diverse institutions. Please visit FPS’ website (www.glfreeman.com) for 

more information about this opportunity. 

 
 

CONFIDENTIAL APPLICATIONS & NOMINATIONS  
Please send all confidential inquiries, applications, and nominations directly to FPS via e-mail 

WaterAid@glfreeman.com.   
 

All applications must include (1) an up-to-date resume, and (2) a formal letter of interest (addressed to Gail 

L. Freeman, President of FPS) that specifically cites the experiences that best prepare the applicant for this 

role and why this particular opportunity is the logical and desired next step in his/her career.  Additional 

materials and information will be requested during the search and interview process. 
 

WaterAid is committed to welcoming people from the widest possible diversity of backgrounds, culture and 

experience and encourages all qualified candidates to apply. 

 

http://www.glfreeman.com/
mailto:WaterAid@glfreeman.com

