
 

ROLE PROFILE 
 

 

 

Role Title:  Science Communications Manager Grade:  P3  

Reports to:  Senior Science Communications Manager (PIU) 

Direct Reports:  N/A 

Directorate:  Strategy and Research Funding  

Location:  Angel, London Date:  March 2013 

 

To provide inspiring and engaging cause-related content for all aspects of the 2013 Stand Up To 

Cancer (SU2C) campaign to provide engaging 

stories that inspire belief in our research and activates support behind the campaign to ensure our 

ambitious fundraising targets are met. You will act as a bridge between the SU2C campaign team and 

key stakeholders in Strategy and Research Funding to ensure the money raised is put towards the best 

research projects in line with the founding principles of SU2C. 

 

Key Responsibilities: 

 

 Deliver impactful, inspiring cause-related content for all aspects of the SU2C campaign (across 

on and off-air activities). 

 Support the Head of Marketing and stakeholders across all campaign channels to build a 

compelling case for support, ensuring that all SU2C content is engaging and well placed to 

build connections with supporters/viewers and drive income. 

 Act as point of contact for all campaign work streams to advise on and provide scientific 

content/messaging/briefings/due diligence documents as necessary 

 Support campaign stewardship and engagement activity by facilitating/organising lab visits and 

leveraging support from the research community 

 Be  ambassador , bringing our cause to life for agencies, production teams and 

internal teams working on the campaign 

 Work closely with other information teams in the Charity to get access to the most powerful 

and relevant content to meet campaign needs 

 Work with restricted income and science funding teams to ensure that processes are in place 

for selecting appropriate projects to be funded by SU2C income and ensure key  Strategy and 

Research Funding  stakeholders are kept informed 

 Sign off of science-related copy and coordinate feedback from other information teams in the 

charity where necessary 

 Be a key and active member of the Portfolio Information Unit and assist in general science 

communications activities where appropriate 



 

 

 

 

Key Skills and Behaviours:  

 

Functional Expertise 

 Ability to communicate at the right pitch with a wide variety of customers. 

 Specialist knowledge and proven experience, understanding and knowledge of 

communications techniques to generate trusting relationships with colleagues and customers. 

 Excellent writing skills with the ability to produce accurate, inspiring and relevant copy. 

 

Problem Solving  

 Proven self-starter who can be relied upon to work autonomously with minimal supervision 

 Identifies creative and innovative ways to address problems using a solutions-focussed 

approach  

 

Delivering service 

 Delivers specialist technical expertise and seeks creative and innovative ways to present and 

communicate information 

 Ability to generate enthusiasm and engagement through face to face interaction with 

stakeholders 

 

Accountability 

 Works independently, takes responsibility for delivery and sometimes achieves results through 

other PIU team members and project teams. 

 

Decision Making 

 Ability to plan, organise and own work, under pressure to agreed deadlines and in line with 

team, customer and organisational priorities. 

 

Influence  

 Talent and passion for communicating scientific information to non-scientific audiences and a 

good understanding of the concept of plain English. 

 Excellent interpersonal and team-playing skills and an ability to build effective working 

relationships with internal and external contacts. 

 Ability to market information and ideas to key internal customers 

 

Key Technical Knowledge and Experience: 

 

 Excellent scientific knowledge, including a good understanding of molecular biology.  

 Broad knowledge of the cancer research field.  

 Knowledge of the workings of a charity, preferably based on working experience 

 Creative and impactful use of Plain English for a variety of audiences. 

 


